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CONNECTING PREMIUM BRANDS WITH PRIME CHANNELS
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China {Shanghail International Consumer Goods Falr & Modern Lifestyle Expo
[abbreviated as China Consumer Goods Fair & Modemn Lifestyle Expo) is a
specialized trade fair focusing on the homeware and modern lifestyle
industries, jointly crganized by the China Chamber of Commerce for Import
and Export of Light Industrial Products and Arts-Crafts (CCCLA), Shanghai
Donnor Exhibition Service Co., Ltd,, and Shanghai Dattor Exhibition Co., Ltd.
The Gth iteration will grandly debut at the Shanghai New International Expa
Centre from March 19 to 21, 2026,

Building on three decades of industry expertise and a 200,000-strong
professional buyer database, the reimagined expo will expand its scale and
diversify product categories, offering enterprises a comprehensive platform
for product display, brand promotion, and market expansion. This upgrade
aims to foster efficient connections across the industry's supply chain

Cwring the event, mare than 10 diversified supporting activities will be held

concurrently, including the Annual Gala, Awards Dinner, Industry Annual
Meeting, Forums. By conwvening thought Lleaders and spotlighting
cutting-edge innovations, the expo will delvver actionable insights for
strategic decision-making, solidifying its position as the most dynamic
ecosystem platform in the home and fashion lifestyle sectors.
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Innovative Products

'E”H Driving Brand Growth
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Premium Export-Quality
Products to Energize
Local Markets
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Scaled Growth with
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Fashion
Kitchenware

Cookware, kitchen utensils,
pots/pans, knives/scissors,
stainless steel products,
hardware tools, cutting boards
kitchen storage,

and small kitchen accessories,
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Fashion Lifestyle Products
{Trendy Collectibles
{Fragrance products

Trendy toys, IP-licensed products,
co-branded festyle items.
Figuerinees, blind boxes, sustainable
trendy products, luggage, leather
goods, fragrance products,
scented candles, green plants,
artificial fiowers, pet supplies,
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Fashion
Tableware

Ceramics, glassware,
bamboo/woodenware, tea
sets, purple clay series,
crystal tableware, and
melamine dinnenwvare, etc.
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Cleaning & Laundry

/Household Paper
fPersonal Care & Hygiene
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Fashion
Houseware

Home goods, storage items,
cleaning supplies, drying
tools, umbrella series,
disposabla items,
carpets/mats, etc.
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Home Textiles
/Decor/Footwear

Bedding, loungewear,towels,
carpets, decorative crafts,
slippers, etc
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Smart Appliances /
Trendsetting Drinkware
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City Gifts
/Premium Products
/Live e-commerce

City gifts, local specialties
artisanal gifts, Intangible
cultural heritage, creative [P
products, time-honored
brand products, live
e-commerce, influencer ve

streams, etc.
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CCF 2026 CHINA HO_ME__LI}JING ANNUAL GALA
& AWARDS CEREMONY

0 PEREEEFENCESHEHRE
O PEIBERIAREME
0 REB RPN MR

o PEERHLMERBERTUSSMUAS
ENZESHBES

02026 BREHTERNNERSFS
ErEABERIAREMEREES

o HREFHEERRBERGS
0 20269h BIRRIBAEIEE

0 2026 A E— Rk EBiCiE
0 2026 BB EZFICIR

o REEEHBERRE

O mgFRRHENS

2 China Home & General Merchandise Annual Leading
Distributors Awards

2 China Supermarkets &Modern Channels Awards

© Home & General Merchandise Influential Brand Awards

O Inaugural Conference of the Home & Living Industry
Branch of the China Commerce Association for General
Merchandise & Leading Distributors Summit

O 2026 Annual Meeting of the New Retail & Supply Chain
Committee of the General Association of Zhejiang
Entrepreneurs &Retail Innovation and Development Surmmit

' Global Kitchen Trends Release Conference

0 2026 Forum on Domestic Market Expansion for
Premium Export Products

0 2026 Forum on Integrated Development of
Domestic and Intermnational Trade

2 2026 Cross-Border E-Commerce Spring Forum

Z Channel Partner Matchmaking Sessions

2 Mew Product Launch Events
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INDUSTRY TITANS CONVERGE | TRENDSETTING
VISIONARIES | EMPOWERING SECTOR GROWTH
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VISITOR COMPOSITION - A COMPREHENSIVE
COVERAGE OF THE INDUSTRY

ISR Professional Buyers

e TEER =T ] Agent/Distributor PanitEs Paint Redemption Platform
v Wholesaler BitaaEngiHm Design Company/Designer
= 1] Manufacturer 10 = Fashion Buyer

O mporters and Exporters 4 Media

el R A nternational Trader hnaasges Franchise & Investrment
RS Supermarket / Community Store FidE ki IE Other Terminal Stores
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POWERFUL PROMOTION,PRECISE BUYERS INVITATION

Hi. =M
Official WeChat account, Official Website

gz, 8. BEEET

LinkedIn,Google,Baidu Marketing Promotion

F#Es
Similar Exhibitions

TR HERLLE

Professional Metwork Media Tour Salon

HEE, Es
Tiktok, WeChat Channels

FFaMefs
Call Center
Fkih

Professional Market

HE. RERRRERRTS
Tiktok, WeChat Moments
information flow advertising

BiFEH
Advertising Material

BRSNS R
Worldwide Cooperation Promotion

=l
Industrial Base

)Pk
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Industry WeChat groups

BERYERE

SMS group sending mass-mailing

I IV

Comprehensive Portal Website

Outdoor Advertising

ERIMSIERE

Domestic and Foreign Cooperative Media
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RBE 24 | EXHIBITOR ANALYSIS

CCF SHANGHAI 2025CR708xEMMESREL. ITMEREEN, EEERANNBRES, HESTRENHW
ME66sIrERERAESR, BREFITRTREFTNG, HESBEYRERERT5.26%.

CCF SHANGHAI 2025 attracted 708 domestic and international exhibitors. To enhance the trade platform, the organiz-
ing committee collected 668 exhibitor feedback forms onsite. Data shows a deluge of positive reviews, with 75.26%
of exhibitors satisfied with the overall fair results.

of exhibition space
Confirmed exhibitor To be determined

MZEREIRE On-site exhibitor inspection report =:---
‘ 15.26% l 31.85% 5
‘ 60.87% ‘ 20.63% ||

BT TERE !

Exhibitor Positive Feedback Fxﬁﬁﬁﬁ E
TRREARE Confiremed expansion TEeREE :
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MAREIESH | VISITOR DATA ANALYSIS

ExRX BN AR
65 Countries Professional
and Regions Buyers 55086
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Overseas Buyers Source

BIM LR
689 Oversea Buyers

MR Visitors Category

2479% I, i s

n74% |
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B.59%
3090%
2.64%%
245%
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0.42%
8.44%
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ACTIVITIES OF CCF SHANGHAI 2025

EHAEDOGESD, BiE2025BreRTEMtiRSESReFEBEBeNSERIEE. 2025BBLIMSEEIRIE
BEEEEK. AFHUBREERRA. F=FrEEFRRERCERERXFEFARESEHE. THIEHE
iz, 2025BBHBRFCE. FABEPERRNIREEEH/ESEARERMRESSHHUTRLAMFTE, BX
SiERERH, FTeaAReSENE, RRTICHRE/EE, HTIFEMEEE,

During the event, 9 activities were held concurrently, including the 2025 Annual Meeting of the New Retail &
Supply Chain Committee of the General Association of Zhejiang Entrepreneurs & Retail Innovation and Devel-
opment Forum, the 2025 Supermarket Innovation and Operation Forum & Top 100 Store Managers/Outstand-
ing Suppliers Awards, the 3rd China International Brand Development Forum & Global Kitchen Trends Release,
the Special Investment Exchange Session, the 2025 Cross-Border Spring Forum, and the 5th China Influential
Home Lifestyle Storef/Collection Store Strategic Development Private Board Meeting. Dozens of industry lead-
ers gathered for two days of intensive knowledge sharing, with nearly 1,000 representatives participating in
discussions on cutting - edge industry trends to deeply empower the industry.
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S£HEMAZINRERBIES Comprehensive Exhibitor Services
T (_ﬂ £ R T Recommending Booth Builders
P | MR s R RETE Recommending Transporters

[ dee bl e ey Renting Meeting Room

{8 mEFA Exhibitor Manual

HHNEERS Effective Promotion Service

TSR Advertisement Sponsor

SFfE Show Directory

ey i T Media Report

EETHREN Activity Promotion

Convenient Online Services
Customizing E-invitation

Procurement Meeting Confirmation before Exhibition
Download Exhibiting/Visiting information

Publishing Item information In Exhibition Preview

(iR A rEebRARSS Helpful Business Travel Service

{1 TS (MR NE) VISA Assistant [ Exhibition Invitation)

&l BRI T Discounted Hotel Baoking
HLERE (47) Mt Shuttle Bus
BeMEEERREES Floorplan And Brochure
EAYFhEEIRSS Efficiency New Media Service

= 50,0000 15t B WeChat:50,000 Active Followers

T, Weshds. WENRWCEME  Broadcasting Industry Trend Exhibition Dynamics, NewProducts

: FEHBERiTIERR WeChat Channels:interact Within Exhibition And industry
LRSS R TE Tik Tok:Sharing Exhibition Information And industry Trends
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{FRBEAL 9 (3mx3m)  Standard Booth 9" (3mx3m)

(1) —akisine One Table
2 PEEET Twa Chairs
@ —RPETAEIRE Exhibition Lintel (Bilingual)
(FF MR FARRRR) (Two Side Open With Two Lintel)
@ —A220VeRREE One 220V Socket
&) FeT Two Spot Lights
® m/=mEE Two,/Three Panels
(7 RiUrEhs Space And Carpet
* kot T OB 001 0007E; The double-open standard booths add 1000RME

¢ iR es, NECIISISE;  Mote: The picture is for your reference,the real booth comply with release onsite

Fith (36miEHE)
RiH, LR

Raw Space (Minimum 36m’ )
Exhibiting space and no furniture package

BE/B Area

b 9L
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FOCUSING ON BRANDS, DRIVING INNOVATION

BRRESS

FEET T ZREHORS

Hidk: AbETREHE R EREE 1288108

REFE: 13811751198 xujinli@cccla.org.cn

# IH: 18613823907 yangyue@cccla.org.cn

China Chamber of Commerce for Import and Export of Light Industrial Products and Arts-Crafts
Add: 10th Floor, Building 12, Panjiayuan Manli, Chaoyang District, Beijing

Xulinli: +86-13811751198 xujinli@cccla.org.cn

Yangyue: +86-18613823907 yangyue®@cccla.org.cn
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JEHEER: 021-56623370 (BRIEM/HBSLE) jacky@ccfsh.net

maiEER: 021-56510386-8007 (FERIES{F/EEHE) lynnfan@ccfsh.net
021-56710358 (HiHSEMILHES) nessfu@ccish.net

SHANGHAI DATTOR EXHIBITION CO., LTD.

Add: 15F, Jinyi Building, Mo441 North Henan Road, Jing' an District, Shanghai

Exhibition Department: 021-56623370 (Investment Promotion/Project Cooperation) jacky@ccfsh.net

Marketing Department: 021-56510386-B007 (Event cooperation/promotion) lynnfan@ccfshonet
021-56710358 (Market cooperation/audience organization) nessfu@ccfzh.net WS —HhELE
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