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CONNECTING GLOBAL GIFTS WITH PREMIUM CHANNELS

1500°

SR

Exhibitors

6000’

m b

Brands

2026 LEEREHILMRZNERRER A LE
THVESSEFIERIIZARHEHOBR. £

BRARSERATXFEHRED, 5CCFLEER
h%%&ﬁhiﬁ%”“ﬂ%ﬂ@ $F2026%3
B19-218%#& LigiERERS P OEEE S

AR, (RIFHEBEMTHAR) , BREH
FETHEDTXAUSNEERNmEAR, LER

SEHARBHERR, AKX NRETm
MmERESEE. AESKGSXEMBAXIBNS
WAL EHR 22026 LB ERBEH ALY R AR
AmRER, BoRREGMEXHMFERN @S
m, EEMENAHRS, BHEMESERE "M,
AREEARNEZE. RESHER. HNEFES.
NEBE A7 S B R W Ex;ﬁi'ﬁ‘é‘ﬂi$
8, AMihREME S & mE e i iRE
&, RHERRHEE.

105 "

R LR

Scale

105°

B

Visitors

‘2026 China (Shanghai) International City Gifts & Premium
Products Exhibition” will be co-organized by the Shanghai
Commercial Association, China Chamber of Commerce for
Import and Export of Light Industrial Products and
Arts-Crafts (CCCLA) and Shanghai Dattor Exhibition Co.,
Ltd. It will debut in tandem with the CCF China (Shanghai)
International Consumer Goods Fair & Modern Lifestyle
Expo (Spring) at the Shanghai New International Expo
Centre from March 19-21, 2026.

Aligned with China’s <Action Plan to Boost Consumption>,
this exhibition aims to elevate regional cultural branding
and premium product upgrades. It seeks to stimulate
consumer demand through high-quality supply and accel-
erate market circulation of geographically distinctive prod-
ucts. The organizing committee, in collaboration with
regional authorities, will showcase brands with regional
cultural features and spread their stories and products.
This offers a platform for domestic and international
traders, brand distributors, supply chain platforms, and
public business venues to communicate and cooperate. It
will expand market channels for regional - cultural brands

and promote quality consumption.
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EXHIBIT RANGE

MEWM&MHﬁF
WBMAMERTTER, K0, W, RS, S
ERRER. BITH. SIER. ABEXHD. 57
EHIRE,

Geographical Indications (Gl) & Local Specialties

City landmark-inspired products, tea, alcoholic beverages,
fruit/vegetable preserves, regional flavored foods, North/-
South dried goods, organic foods, meat/poultry/fish
products, seafood delicacies, etc.

F%JE*?..E}M ERRIR, ERER/NE
RE, BB, BE, B8, R iRz 2'?%
SESIES,

Time - Honored Brand Products:

Traditional pastries, tea drinks, local snacks, condiments,
sauces, cooked foods, yellow rice wine, medicinal wine,
ointments, clothing weaving, household utensils, and time
- honored brand stores, etc,

FiEfEmR X IP™ 5

Hem, P, A, RN EHE, EH. KE. 4
B, B, BB, ERIZ. XEOE, FEIZ.
'L’ﬁ:‘ﬁ’: HE NI TR, ER. . B. K
®. RSBEIME. R, MIFH. IPREXE. ¥
WAL, REXE, IPERENS,

Intangible Cultural Heritage (ICH) & Creative IP
Products

Porcelain, pottery, embroidery, dyeing and weaving, dough
figurines, jade carving, wood carving, stone carving, clay
sculpture, lacguerware, metal crafts, the Four Treasures of
the Study, painting and calligraphy crafts, accessories, paper
- cutting, kites, lanterns, bamboo weaving, straw weaving,
umbrellas, fans, shadow - puppetry, musical instrument
making, tea culture, trendy figurines, IP - licensed stationery,
film - and - TV - rpluted products, scenic - spot - themed
creative items, and IP image licensing.

WX EXE, REUETm, ME#~o. Wi
EREE™ R, KPS,

City Gifts

City museum inspired cultural products, creative agricultur-
al and specialty products, fashionable and trendy toys,
cross-industry collaborative products, and personal care
products, etc.
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- WERFSHEREREEMARES
c ‘B ERERERRRS

- AonBEilmEREKBRARLAES

- NS/ ESEEURFEZRERICIE

- FERZESEBTNRUERRFITS

- IPXEl/Ed4LREBICIR

- 2R EBERRASE

» Geographical Indications (Gl) Branding Forum

« High-Quality Development Session for “City Gifts"
« Private Board Meeting: Strategy for Points-Redemption Gift Platforms
« Sustainable Development Forum for Gift Suppliers/Distributors
« |CH Craftsmanship & Specialty Modernization Forum

« |P Cultural Creative & Custom Gift Trends Forum

« Global Product Premiere: Shanghai Launch Event
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BUYER PROFILE

amEine (N, S5l SERABRSXE)
1 S he AL A [ R X

R b ch Oy ¥ O [T X [T SRS
HER/EFE/cRIE/EEE/EREIE/ZRIE/EF4LIE
T EHE/CEB/M A B

MR AT/ ELF/ALB AT /XEAT
AREER/HNETE

ok OR

OR

i

- BE/ER/RESEHALRTIRTRRFEE
AL A/ EEEF TS

- BEEn/EREE/EREH/AMREY
CERBIEIRS

Public commercial hubs (airports, high-speed rail stations, highway service areas, etc.)
Cultural tourism agencies/scenic spots

Shopping malls/commercial streets/markets

Retail chains/supermarkets/convenience stores/membership stores/souvenir shops
Gift industry distributors/agents/wholesalers

Design/advertising/gift/creative companies

Bulk procurement/supply chain platforms

Corporate points-redemption platforms (telecom, finance, transport)

Gift Mall/Group Welfare Platform

E-commerce/livestreaming/cross-border/community group-buying platforms

Hotels/B&Bs
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POWERFUL PROMOTION, PRECISE BUYERS INVITATION

R, A BEEEET N B, M - .
LinkedIn, Google, Baidu Marketing Promotion Official WeChat account, Official Website

; FEEES
TR WELD Similar Exhibitions
Professional Network Media Tour Salon

HEs. WS
Sl BE MEREBERRTS Tiktok, WeChat Channels
o Tiktok, WeChat Moments
information flow advertising

ALYy
Call Center
BANEhEESTEE

Worldwide Cooperation Promotion

Advertising Material

ITleifEEE

Industry WeChat groups L\l
=)Lt Professional Market
Industrial Base
s REMEEEA
P SMS group sending, mass-mailing
AP

Comprehensive Portal Website P&

Qutdoor Advertising

EIRIMS{EIRIK

DOMESTIC AND FOREIGN COOPERATIVE MEDIA

e i ol S L L . i =~ | o
oR0men  Fenod  wyemm  Muss  @EEZE | UGS  yeEmm M Glomm  @rnaEns
Suansagre U R dHns SwF  B-ER l =-—T N > Fongdi IVZOHBRR
& newsflare Traded/Asia = 832 SENF \\\\///mrﬁﬁj (Hj_\)\';mfﬁ 15 Urion Source gﬁdﬂ%\'s [Mtimes

- 4 TIHES o Bmid east P BOOKING
proplanta” €2 profi-wetter.de expopromo INTERMATIONAL AR mid ea Chouse P EXPO ChinaTradeFair
- e EXPOPEAK n ation

I

wirsmm - fA3 B GITEF e PR
‘I‘E!pOTObl SRR HERWFH h—.m% EmE%E expor thub R AEA -E:J. wims
= e A EXPO TR WEs =8 = .

TAEAA ’4“5"”"'““ @ BOCK @allevents —— il aa @zHER Vinznans

R

.y CHINA m 2 s
¢ REI HESRA i saL [/ t=
avannozms O SENE mﬁ,w Cooe o XPEER g AfEA

@I?Iﬁillﬂ Y- LY | LEEm o AndOpofiR | W EBnh | A ﬁ_‘%’f‘_ﬁ @mﬁﬂi [@emex (LORBER

nbchao.com zzten.cn s, 10100.com

*HEB A %JE Listed in no particular order
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EXHIBITORS SERVICES

LEAZMNERES Comprehensive Exhibitor Services
T Q| REEERSHIES Recommending Booth Builders
| & RIS Recommending Transporters
BIESINEHEE Renting Meeting Room
(=REEFM) Exhibitor Manual
BHREEIRS Effective Promotion Service
I SRS Advertisement Sponsor
=HEZ Show Directory
— BREEIRE Media Report
[ERIRSE R Activity Promotion
{EERTEEIRSS Convenient Online Services
'j |:| TE R FEIA R Customizing E-invitation
E — R R RRIE I Ak Procurement Meeting Confirmation before Exhibition
a0 SREEMERLET Download Exhibiting/Visiting information

AT HEATRAER

Publishing Item information In Exhibition Preview

(EIEAYRIIRBRSS Helpful Business Travel Service
(1 \ RS (RUSEESEIER) VISA Assistant ( Exhibition Invitation)
@ ] CEIELRTRLT Discounted Hotel Booking
iEBIE (8F9) BESHREL Shuttle Bus
BEinitERESFM Floorplan And Brochure
S AFETR S ARSS Efficiency New Media Service
= 60,0007 (S £L A5 E 7D WeChat:60,000 Active Followers

frllgs. Bt BRERREEER

LRfEERITIES)
TS EREEERTIEE

Broadcasting Industry Trend,Exhibition Dynamics, NewProducts

WeChat Channels:Interact Within Exhibition And industry
Tik Tok:Sharing Exhibition Information And industry Trends
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BOOTH TYPE AND COST

IFERERAL9M (3mx3m) Standard Booth 9m" (3mx3m) -
. 026 L5 EIFRE T4
@ KA @ One Table REKEERNS
@ MiEEF @ Two Chairs
@ —RPEAENER @ Exhibition Lintel (Bilingual)
(AR ALFIERER) (Two Side Open With Two Lintel)
@ —220VEBiRHHRRE @ One 220V Socket
® FsZET ® Two Spot Lights
® F/=mEiR ® Two/Three Panels
@ RIPIHHEL @ Space And Carpet
* FRERASNF 5010007, The double-open standard booths add 1000RMB
* BB ENHSE, BRI, Note: The picture is for your reference, the real booth comply with release onsite

el (36m'#27H)

Rt FAHERHE
Raw Space (Minimum 36m’ )

Exhibiting space and no furniture package

tERAL / Standard (3mx=3m) ¥ ith / Raw Space

RE/REX

T A
ype/Area AX / A Area BEX / B Area

E Rl / Domestic 148007%/9n7 128007%,/9n7 14807%/nt 12807%/nt

AKX / A Area BEX / B Area

EspMEAL / Oversea 2800 USD/9nt 280 USD/nT
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HALL PLAN
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2# Entrance Hall
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1TADO4&
1# Entrance Hall Q a

SR
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W4 B4 B m/EnE m/ SR A
w5 Bt s RE

A Huamu Road
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E3
E2
El
W1
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Z111#& LuoShan Road

LiBFEREERC

City Gifts/Premium Products/Live e-commerce

Home Textiles/Decor/Slippers

Cleaning & Laundry/Household Paper/Personal Care & Hygiene
Fashion Kitchenware

Stylish Dinning Supplies

Fashion Lifestyle Appliances/Drinkware

Fashion Lifestyle Products/Trendy Collectibles/Fragrance products
Fashion Houseware
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PREMIUN CHINESE GIFTS, LINKING GLOBAL BUSINESS

BRERAZES

EismmllEas

Mk EETmRaREXRE455315AE

fAZlf: 021-62713122 shslh315@163.com

SHANGHAI COMMERCIAL ASSOCIATION

Add: Room 315A, No. 945, Xinzha Road, Jing 'an District, Shanghai
Mr. He: 021-62713122 shslh315@163.com

LB RSERAR
Mk _EiEmaR X mEdtiE441 SIREAE 54
BYEER: 021-56623370 (HEEE/MBESE) jacky@ccfsh.net
mimEk: 021-56510386-8007 GENE{E/EEHE ) lynnfan@ccfsh.net
021-56710358 (FHSIE/MMAREL) nessfu@ccfsh.net
SHANGHAI DATTOR EXHIBITION CO.,, LTD.
Add: 15F, Jinyi Building, No.441 North Henan Road, Jing' an District, Shanghai
Exhibition Department: 021-56623370 (Investment Promotion/Project Cooperation) jacky@ccfsh.net
Marketing Department: 021-56510386-8007 (Event cooperation/promotion) lynnfan@ccfsh.net
021-56710358 (Market cooperation/audience organization) nessfu@ccfsh.net

RE —hHEHT
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