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Innovative Products
Driving Brand Growth
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FOCUSING ON BRANDS, DRIVING INNOVATION
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Expanded Categories
& Omnichannel Reach
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%®Emg: 13811751198 xujinli@cccla.org.cn

# 33: 18613823907 yangyue@cccla.org.cn

China Chamber of Commerce for Import and Export of Light Industrial Products and Arts-Crafts

Add: 10th Floor, Building 12, Panjiayuan Nanli, Chaoyang District, Beijing
XulJinli: +86-13811751198 xujinli@cccla.org.cn
Yangyue: +86-18613823907 yangyue@cccla.org.cn
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RBYEER: 021-56623370 (FBRERM/MESEIE) jacky@ccfsh.net
mi%ER: 021-56510386-8007 (GEEISIE/E(EHES ) lynnfan@ccfsh.net
021-56710358 (HIAE1E/MMRABL) nessfu@ccfsh.net
SHANGHAI DATTOR EXHIBITION CO., LTD.
Add: 15F, Jinyi Building, No.441 North Henan Road, Jing' an District, Shanghai

Exhibition Department: 021-56623370 (Investment Promotion/Project Cooperation) jacky@ccfsh.net
Marketing Department: 021-56510386-8007 (Event cooperation/promotion) lynnfan@ccfsh.net
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CONNECTING PREMIUM BRANDS WITH. RRIME .CHANNEES
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Exhibitors Brands

China (Shanghai) Household Cleaning, Washing and Personal Care Exhibi-
tion (abbreviated as China Household Cleaning Exhibition), jointly
organized by the China Chamber of Commerce for Import and Export of
Light Industrial Products and Arts-Crafts (CCCLA), Shanghai Donnor
Exhibition Service Co., Ltd., and Shanghai Dattor Exhibition Co., Ltd., is set
to kick off at the Shanghai New International Expo Centre from March
19th to 21st, 2026.

China Household Cleaning Exhibition leverages 30 years of industry data
assets and a 200,000-strong professional buyer database to facilitate
resource sharing and buyer connectivity. The exhibition is committed to
providing enterprises with a comprehensive professional trading platform
for product display, brand promotion, and market expansion, effectively
linking upstream and downstream industry players.

During the event, over 20 concurrent high-impact events will be held,
including industry summits, executive forums, private board meetings,
trend releases, and award ceremonies.By convening thought leaders and
spotlighting cutting-edge innovations, the expo will deliver actionable
insights for strategic decision-making,solidifying its position as the most
dynamic ecosystem platform in the household cleaning, washing and

personal care sectors.
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Fabric Care Products

Liquid detergent, powdered detergent, laundry gel
beads, laundry sheets, laundry scent beads, fabric
softener, oxygen bleach, bleach, antibacterial fabric
liquid, etc.

Home Environment Care Products

Solid fragrance, fragrance paste, liquid fragrance,
scented candles, car fresheners, mosquito repel-
lent, insecticide, dishwashing liquid, degreaser,
toilet cleaner, descaler, range hood cleaner, fruit
and vegetable cleaner, disinfectant, air freshener,
etc.

Personal Care Products

Shampoo, toilet water, conditioner, body wash,
sunscreen, bar soap, hand wash, facial cleanser,
toothpaste, toothbrush, dental floss, mouthwash,
wet toilet paper, face cleansing cloths, sanitary
pads, wet wipes, nursing pads, cotton towels,
diapers, pull-up diapers, waterproof pads, etc.

Personal Care Appliances

Razor, hairdryer, curling/straightening iron, hair
clipper, beauty device, hair removal device, facial
cleansing device, humidifier, forehead thermome-
ter, clothing steamer/iron, massager, makeup tools,
etc.
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VISIONARIES | EMPOWERING SECTOR GROWTH
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THEMATIC FORUMS & AWARDS

O 2026 Household Cleaning Industry New Trend Forum
O 2026 Household Cleaning Consumer Insight Summit Forum
O 2026 Forum on Domestic Market Expansion for
Premium Export Products
O 2026 Forum on Integrated Development of
Domestic and International Trade
O 2026 Retail Innovation and Operations Forum
& Top 100 Store Managers/Supplier Awards
O 2026 China International Brand Development Forum
O 2026 Cross-Border E-Commerce Spring Forum
O 2026 National Brand Distributors Conference
O Global Kitchen Trends Release Conference
O Channel Partner Matchmaking Sessions
O New Product Launch Events

ANNUAL CONFERENCE

2026 Annual Meeting of the New
Retail & Supply Chain Committee of
The General Association of Zhejiang
Entrepreneurs & Retail Innovation
and Development

PRIVATE BOARD MEETING

The 6th China Influence Home Life
Pavilion / Collection Store Strategy
Development Private Advisory Board
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Wholesalers/Agents/Distributors &4t Traditional E-commerce

Live Streaming E-commerce
Cross-border E-commerce
Community Group Buying
Social Sellers and others

Health Centers/Hotels/Resorts TR Industry Media
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POWERFUL PROMOTION,PRECISE BUYERS INVITATION
Official WeChat account,Official Website
HES. RS

Tiktok,WeChat Channels
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Call Center

Industry WeChat groups Lz
Professional Market

F5 &
Outdoor Advertising

TR, AR, BESHET
LinkedIn,Google,Baidu Marketing Promotion
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Professional Network Media Tour Salon
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o Tiktok, WeChat Moments

CEEE g MR information flow advertising
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Worldwide Cooperation Promotion TR
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Industrial Base
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SMS group sending,mass-mailing

A PSR
Comprehensive Portal Website
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CCF SHANGHAI 2025, B708xxERI=REeNl, IF CCF SHANGHAI 2025 attracted 708 domestic and international exhibitors. To enhance
HeEEEl, BEEENIIERRYES, BEETRE the trade platform, the organizing committee collected 668 exhibitor feedback forms

onsite. Data shows a deluge of positive reviews, with 75.26% of exhibitors satisfied
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with the overall fair results.
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13.26% 31.89%

60.87% 20.63%

T ASREER

Confiremed expansion

Exhibitor Positive Feedback

TNEEREREFE

To be determined
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Confirmed exhibitor

of exhibition space
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65 Countries
and Regions
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10.06% 11.31%
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1.40% 1.19%
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ACTIVITIES OF CCF SHANGHAI 2025 HIGHLIGHTS OF CCF SHANGHAI 2025
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During the event, 9 activities were held concurrently, including the 2025 Annual Meeting of the New Retail &
Supply Chain Committee of the General Association of Zhejiang Entrepreneurs & Retail Innovation and Devel-

opment Forum, the 2025 Supermarket Innovation and Operation Forum & Top 100 Store Managers/Outstand-

ing Suppliers Awards, the 3rd China International Brand Development Forum & Global Kitchen Trends Release,
the Special Investment Exchange Session, the 2025 Cross-Border Spring Forum, and the 5th China Influential
Home Lifestyle Store/Collection Store Strategic Development Private Board Meeting. Dozens of industry lead-
ers gathered for two days of intensive knowledge sharing, with nearly 1,000 representatives participating in

discussions on cutting - edge industry trends to deeply empower the industry.
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Comprehensive Exhibitor Services

Recommending Booth Builders
Recommending Transporters
Renting Meeting Room
Exhibitor Manual
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Effective Promotion Service

Advertisement Sponsor
Show Directory

Media Report

Activity Promotion
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FRER 9m* (3mx3m)

@ —kBEAR One Table

Q FEHF Two Chairs

Q) —SRPEINTIER Exhibition Lintel (Bilingual)
(FFHRAHAFIIRIER) (Two Side Open With Two Lintel)

@ —AN220VERIHRE One 220V Socket

© WZEHT Two Spot Lights

® F/=mEER Two/Three Panels

@ BRIt Space And Carpet

* FRERADNFFO5110007T;
* BIBRERRS S, BIRLIUFTRME,

RE/RKX

Standard Booth 9m* (3mx3m)

FoERAM Standard
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Convenient Online Services
Customizing E-invitation

Procurement Meeting Confirmation before Exhibition
Download Exhibiting/Visiting information

Publishing Item information In Exhibition Preview
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SIS (BHSRESUAE)
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Helpful Business Travel Service

VISA Assistant ( Exhibition Invitation)
Discounted Hotel Booking

Shuttle Bus

Floorplan And Brochure

Efficiency New Media Service
WeChat:50,000 Active Followers

Broadcasting Industry Trend,Exhibition Dynamics, NewProducts
WeChat Channels:Interact Within Exhibition And industry

Tik Tok:Sharing Exhibition Information And industry Trends

RAIBINZEH | BOOTH TYPE AND COST

Seith (36m'EER)
Bipit, TEHITRHE

Raw Space (Minimum 36m’)

Exhibiting space and no furniture package

The double-open standard booths add 1000RMB
Note: The picture is for your reference,the real booth comply with release onsite

3¢ # Raw Space

(3mx3m)
Area/Type
AX/A Area BX/B Area AX/A Area BX/B Area
AN

EJPQLtH# 148007%/9n 1280075/9n 14807%/m 12807¢/nt
Domestic

=l Sl 280025%/9n7 28025/

Oversea 2800 USD/9nm? 280 USD/nt
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