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China (Shanghai) International Consumer Goods Fair & Medern Lifestyle Expo\(Spring)
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MILESTONE EVENTS

Since 2025, China Chamber of Commerce for Import and Export
of Light Industrial Products and Arts-Crafts (CCCLA) and Shang

hai Dattor Exhibition Co., LTD have jointly organized the brand
exhibition - China (Shanghai) International Censumer Goods Fair
& Modern Lifestyle Expo (Spring), which marks that CCF SHAN-
GHAI has entered inte a new and rapid stage of high-gquality
development.

Founded in 1988 China Chamber of Commerce for Import and
Export of Light Industnal Products and Arts-Crafts{CCCLA)Is a
self-requlatory organisation established in accordance with the

law by enterprises engaged in the import and export trade of

EDESEEE‘ Epﬁiﬂlgﬁﬂﬁjﬂﬁ%_ﬁtﬁ@ﬁ@ﬁ light industrial products and handicrafts. As an important
- — A : . partner of China Import and Export Fair, it is the organiser of its
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EXHIBITION, focusing on the cultivation of household daily
necessities, household cleaning, washing and personal care
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With 14 Years Of Exhibition Organizing
Resources,Making Every Effort To Build
The Exhibition Together

China Chamber of Commerce for Import and Export of Light
Industrial Products and Arts-Crafts (CCCLA) will fully import the
high quality exhibiter resources and domestic and international
buyer resources from 14 years of organizing the fair into CCF
SHAMGHAL Together with Dattor Exhibition, we will create a
high-guality brand exhibition and provide the industry with a
professional, highly intermationalized and fruitful one-stop

platform for trade and purchasing in all categaries.

Good Quality Goods,
A Strong Presence

With the starting point of providing professional business
services for the industry, China Chamber of Commerce for Import
and Export of Light Industrial Products and Arts-Crafts (CCCLA)
has introduced a number of ‘Made in China’ - international
QEM and ODM brands that have captured the consumer market
in Europe and the United States imto CCF SHAMGHAI, so that
good products with unique design and good quality can stand
out, providing more choices for Chinese consumers to live a

quality life.

Regional Characteristic Products,
Concentrated Presentation

China Chamber of Commerce for Import ‘and Expert of Light
Industrial Products and Arts-Crafts (CCCLA)  will organize
high-guality enterprises with regional characteristics from all over
China to participate in the CCF SHANGHAL 2025, meeting the
diverse product selection needs of buyers. y
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Fashionable Kitchenware

Kitchemware/Cooking Utensils /Pots and Pans/Knhves/Stainless Steel/Tablewane
{Daily Hardware Tool Sets /fLups and Water Jugs/kitchen Gadgets /Cutting Board
Series el

Small Kitchen Appliances

Blender/Coffee Maker/Juicer/Electrical Kettle/Bread Maker/Mfryer/Electric
Pressure Cooker/Electric CookerYogurt Maken Egg-boilerSova-bean Milk
Machine/Meat GrinderElectric Baking Pan/Health Pot/Induction Cooher/Water
Purifieretc

Stylish Dinning Supplies

Daily Ceramic Products /Purple Clay Series/Household Glassware {Crystal

Products/Melamine Tableware /Bamboo and Wooden [Products ete.

Modern Household

Home Storage Products/Cleaning Supplies /Bathroom Products/Lawndry
Froducts/Dispasable temsdaesthetlc Home Decor fHousehold TesdilesSummer
Cooling Products /Outdoor Home Products/ Tovels /Camets/Rugs

Home Decoration Products/Raln Gear Serles /Labor Protection Products fPlastic
Household Praducts /Pat Supplies/Maternity fand Baby Products ete

Household Cleaning, Washing
&Personal Care

Laundry Cleaning And Washing MHousehatd Envirenment Cleaning And Washing
fHair Care/Oval Care/Body Care/Personal Care

Live Streaming / E-commerce

Oropshipping of Full Categaries of Household /Preducts and Gifts/E-commerce
Platforms and Service Provicers [Supply Chain/Social E-commernce fLive Streaming
Service Providers fShort Video and Live Streaming,/Platforms (Private Domain

E-commerce /Cross-Border E-commerce fE-commerce Industrial Park fInternet

Cetebrity Live Broadcasting Base /MO Agency etc
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Thematic Forum

= 2025 Department Stare Channel Innovation Forum

= 2025 National Retail and Supply Chain Innovation Transformation

Summit for Supermarkets and Department Stores

= 2025 Yangtze River Delta Business Innovation

and Industrial Investment Summit

= 2025 Department Store Product innovation Design Trends

and P Application and Licensing Forum
= 2025 Cross-barder E-commerce Spring Forum

= Top National Community Group Buying

& Priviate Demain Traffic Conference
= 2025 National Brand Distributors Conference
= Distributor Market Sales Breakthrough Seminar

> 2025 E-commerce Platform Special Investment

and Exchange Conference

= Brand New Product Launch (Promotion) Event

Annual Conference

2025 New Retail £ Supply Chain Committes of The General

Association of Zhejiang Entrepreneurs Innovation Summit

Private Board Meeting

The 5th China Influence Home Living Store/ Lifestyle Concept

Store Strategic Development Private Board Meeting
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Visitor Composition - a Comprehensive
Coverage of the Industry
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Professional Buyers

A Agent/Distnbutor

Jikss e Wholesaler

s STl | Manufactures

i LT Importars and Exporters
hilsaif S ke International Trades
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i g L A O Decign Company/Dasigner
FHSEF Fashion Buyer
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FiEnE/dALE Advertising Agency / 44
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Powerful Promotion,Precise Buyers Invitation

EX BER
Official WeChat account,Official Website

i, B, BB

Linkedin.Geogle Baidu Marketing Promotion

TR HEh
Professional Network Media Tour Salon

HES, s
e s, MiEpEEE e ars Tiktok WeChat Channels

Tiktok, WeChat Moments
infarmation flow advertising
Y
Call Center
TTALNIEEE
Industry WeChat groups
Profeszional Market
i i i
Industrial Base

bR PRS-
5MS group sending,mass-mailing

Advertising Material
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Worldwide Cooperation Promotion
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Outdear Advertising

Comprehensive Portal Website

ASINEES AR S
Worldwide Promotion Exchange Meeting Of Industry Belt
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The "Double Hundred" Project
Visiting Well-known Brands And Big Buyers




KUHES | Biggie Testimony
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SERZFE | Visitors' Comment
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RSt | Exhibitor Analysis

CCF SHANGHAI 2024 CIRTS2RErs e midl, il COF SHAMGHAI 1024 brought topether 752 domestic and foseign exhibiting companies. In regpanse to

fewdbach from exhibitors and to create 3 mo effective tode platform, the erganizEng committes
RIHEED 26t SR R, L i colbacted T25 exhibiter feedbach forms at the exhibition site. Data analysis shows ovensthelmingly

W, TSR A R bo%, positive leedback from exnibitors, with overall satisfaction with the exhibition reaching 5269,
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TMARHr | Visitor Analysis
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COF SHANGHA| 2024 lasted for throe days, with a total of 51,208 professional visitors
fram around the world attending the exhibition. Among them, there were 586 overseas
visizor

5, mainly from Japan,Korea Pakistan, Thatland, Russia, Malaysia, Indanesia,

Australia, Dubai, Vietnam, Hong Kong, Macau, Taiwan and 53 on.
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Regional distribution of domestic audience

51.12%

16.31%
1332% 13.29%
1,66% 271% 1.53%
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East North Sourth Central ortheast  Southwest  Modhwest
China China China China China China China

MARRFESHT Audience Decision Analysis
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TRARFABE Audience category analysis
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Oversea Visitor Analysis
52.9%

29.18%
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SWERY Purposes of Visit

Uttimiate Decision Maker
Dacision Comsultant
Proposal Applkcant

Imformation Collecior

B 58 36.27%
Purchase
Wb 19.12%
Business Mogotiation
AR/ ST 16.38%
Seek brand agency/cooperation

B WETGSES, TR Tkl 11:26%

Collect market [nformation, Lears industr V¥ remds

# M ERIER 9.22%
Anend Relevant Events

it EeIE 2.13%
Evaluate the feasibelity of participation

HiE £.64%
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Activities of CCF SHANGHAI 2024
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CCF held 10 forum events simultaneously, including 2024 Daily
Essential Channel Inmovation Forum. 2024 New Retail & Supply Chain
Committee of The General Association of Zhejiang Entrepreneurs
Innovation Summit. The 4th China Influence Home Living Store/
Lifestyle Cancept Store Strategic Development Private Board Meeting »

2024 "Paran Selection” International Brand product Launch Shanghai
Live Broadcasting Competition Launch Ceremony International Brand
Alliances How dealers can make breakthroughin 2024 Market. 2024
Yangtze River Delta Business Innovation and |Industrial Investment
Summit and Yangtze River Delta Brand Innovation Conference. 2024
Amagzon Spring Forum. The RED Household Daily Use&Personal Care
Spring Merchandise and Industry Presentation Conference. and the
'l'-'.".ng"u.ﬂl Alllance-National TOP f.(-r1:r:|'|i|r11_'\_.- Gl{lu;] ﬁll'},-ing; Private
Domain Conference .Dozens of industry leaders gathered together, with
two full days of high-energy output, nearly a thowsand attendees

participating, ideas colliding, exploring cutting-edge trends in the

industry, empowering the industry profoundly.
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SRS =HES | EXHIBITORS SERVICES
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Comprehensive Exhibitor Services Convenient Online Services
Recommending Baoth Builders Customizing E-nvitation
Recommending Transporters Procurement Meeting Confirmation before Exhibition
Renting Meeting Room Download Exhibiting isiting information
Exhibitor Manual Pubdishing Item information In Exhibition Proview
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Effective Promotion Service Helpful Business Travel Service
Advertisement Sponsor Vi5A Assistant { Exhibition Imvitation)

Show Direciorny Discountad Hotel Booking

Media Report Shuttle Bus

Acthvity Promation Foorplan And Brochure
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Efficiency New Media Service

S0, 000ER S IEE WeChat 50,000 Actve Followers

frdeiany, MEEhs. MM RCREE Broadcasting industry Trend Exhibition Cynamics, NewProducts
EMRERITRER WeChat Channelsinteract Within Exhibition And industry
EHSEREEARTLIES Tik Tok:Sharing Fxhibition Information And industry Trends
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UTILIZE GREATER INFLUENCE AND RESOURCE SYNERGY
BUILDING A MORE EFFICIENT COMMERCIAL
SERVICE PLATFORM "
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