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Seizing the business tide at the debut of the year's spring,
CCF SHANGHAI 2025 will be held from March Tth to 9th at

the Shanghai New International Expo Center.

As the first exhibition in the spring season and one of the
large-scale trade shows in the industry, CCF focus on
showcasing stylish kitchenware, dinning supplies, home
goods, personal care and cosmetics, providing a compre-
hensive, one-stop purchasing platform for new and
popular products in the spring to meet the annual procure-

ment needs of daily consumer goods professionals.

During the exhibition, more than 10 events such as annual
meetings, private board meetings, and themed forums will
be held. Industry elites will gather to explore up-to-date
trends, sharing market insight and industry knowledge.
Don't miss the opportunity at the first exhibition of the
year! Looking forward to seeing you in Shanghai in next

March spring!
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Fashionable Kitchenware

Kitchemware/Cooking Utensils /Pots and Pans/Knives/Stainless Steel/Tablewane
{Daily Hardware Tool Sets /Cups and Water Jugs/Kitchen Gadgets [Cutting Board
Series elc

Small Kitchen Appliances

Blender/Colfee Maker/Juicer/Electrical Kettle/Bread Maker/M fryer/Electric
Pressure Cooker/Electric CookerYogurt MakenEge-boilerSova-bean Milk
Machine/Meat Grinder/Electric Baking Pan/Heaalth Pat/Induction Cooher/Water
Furifieratc

Stylish Dinning Supplies

Dally Ceramic Products /Purple Clay Series/Housshold Glassware /Crystal

Progucts/Melamine Tableware fBamboo and Wooden /Products e,

Modern Household

Home Storage Products/Cleaning Supplies /Bathroom Products/Laundry
Froducts/Dispasable items/Aesthetic Home Decor /Household Textiles/Summer
Cooling Products /Outdaor Home Products/Tovwels /Carpets/Rugs

Heme Decoration Products/Raln Gear Seres /Labor Protection Products fPlastic

Household Praducts /Pet Supplies™atermity fand Baby Products etc

Household Cleaning, Washing

&Personal Care
Laundry Cleaning And Washing Househald Environment Cleaning And Washing
{Hair Care/Oval Care/Body Care/Personal Care

Live Streaming / E-commerce

Dropshipping of Full Categaries of Housahold /Preducts and Gifts/E-commercs
Platforms and Senvice Providers /Supply Chain/Social E-commerce fLive Streaming
Service Provider /Short Video and Live Streaming,/Platforms /Private Domain

E-commerce /L ross-Border E-commerce fE-commerce Industrial Park fInternet

Celebrrty Live Braadcasting Base /MCN Agency &1c
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Thematic Forum

= 2025 Department Stare Channel Innovation Forum

= 2025 National Retail and Supply Chain Innovation Transformation

Summit for Supermarkets and Department Stores

> 2025 Yangtze River Delta Business Innovation

and Industrial Investment Summit

= 2025 Department Store Product innovation Design Trends

and IP Application and Licensing Forum
= 2025 Cross-barder E-commerce Spring Forum

> Top National Community Group Buying

& Priviate Demain Traffic Conference
= 2025 National Brand Distributars Conference
= Distributor Market Sales Breakthrough Seminar

> 2025 E-commerce Platiorm Special Investment

and Exchange Conference

> Brand New Product Launch [Promotion) Event

Annual Conference

2025 New Retail & Supply Chain Committes of The General

Association of Zhejiang Entrepreneyurs Innovation Summit

Private Board Meeting

The 5th China Influence Home Livi

Store/ Lifestyle Concept

Store Strategic Development Private Board Meeting
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Powerful Promotion,Precise Buyers Invitation
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Official WeChat account,Official Website
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The "Double Hundred" Project
Visiting Well-known Brands And Big Buyers




AMUKES | Biggie Testimony
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RSt | Exhibitor Analysis

CCF SHANGHAI (RIS e, e CCF SHANGHA! 1024 brought together 752 domiestic and Tomeign exhibiting companies. In regporse io
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TMARHhr | Visitor Analysis
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COF SHANGHAI 2024 lasted for throe days, with a total of 51,208 professional visitors
fram around the world attending the exhibition. Among them, there were 586 overseas
visizors, madnly from Japan,Korea, Pakistan, Thalland, Russia, Malaysia, Indanesia,
Australia, Dubai, Vietnam, Hong Kong, Macau, Talwan and 52 on.
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Regional distribution of domestic audience
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16.31%
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MARRFESHT Audience Decision Analysis
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Oversea Visitor Analysis
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Activities of CCF SHANGHAI 2024
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CCF held 10 forum events simultanesusly, including 2024 Daily
Essential Channel Innovation Forum. 2024 New Retail & Supply Chain
Committee of The General Association of Zhejiang Entreprensurs
Innovation Summit. The 4th China Influence Home Living Store/
Lifestyle Concept Store Strategic Development Private Board Meeting »

2024 "Paran Selection” International Brand product Launch Shanghai
Live Broadcasting Competition Launch Ceremeny International Brand
Aliances How dealers can make breakthroughin 2024 Market. 2024
Yangtze River Delta Business Innovation and Industrial Investment
Summit and Yangtze River Deita Brand Innovation Conference. 2024
Amagzon Spring Forum. The RED Household Daily Use&Personal Care
Spring Merchandise and Industry Presentation Conference. and the
WangTuan Alliance-National TOP Community Group Buying Private
Domain Conference .Dozens of industry leaders gathered together, with
two full days of high-energy output, nearly a thowsand attendees
participating, ideas colliding, exploring cutting-edge trends in the

industry, empowering the industry profoundly.
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Comprehensive Exhibitor Services Convenient Online Services
Recommending Baoth Builders Custamizing E-nvitation
Recommending Transporters Procurement Meeting Confirmation before Exhibition
Renting Meeting Room Download Exhibiting Aisiting information
Exhibitor Mamual Pubdishing Item information In Exhibition Proview
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Effective Promotion Service Helpful Business Travel Service

Advertisement Sponsor VISA Assistant { Exhibition Invitation)

Show Directon: Discounted Hotel Bogking

Meedia Report Shuttle Bus

Acthity Promation Floorplan And Brochure
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Tl M. BEERCREE Broadcasting industry Trend Exhibition Dynamics, NewProducts
EMRARITREN WeChat Channelsinteract Within Exhibition And industry
EHSEREEARITLIRS Tik Tok:Sharing Fxhibition Information And industry Trends
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FORGING AN EFFICIENT, ONE-STOP
PLATFORM IN THE DAILY CONSUMER
GOODS B2B TRADING SECTOR




